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Introduction

...With a self-response option? ..With an Internet option?

e The American Community Survey (ACS) is a continuous, multimode survey that has been in

o Addresses in the October 2013 panel due to the government shutdown (shown as gaps

In Charts)' 'Dropped the prenotice letter and replaced the first reminder postcard with a reminder letter (August 2015). Contact: stephanle.k.baumgardner@census.gov

« The month in the self-response and Internet rates graphs is the first month of data collection. 2Moved all mailings forward by one week and all non-responding addresses by the end of first Source: 2005-2017 ACS Panel Paradata
month of data collection received a reminder postcard (November 2017). ’
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« For more information about the ACS, please visit: https.//www.census.goVv,/acs. | .
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 Typically reported annually for all modes combined (95% in 2016), but vary by mode i
and month. . _____________________________________________________________________________________________________________________________________________
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increase self-response rates. i
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o Changes in the willingness of households to respond. 60 : WWWN\‘W“ FRs started using the R o Internet: February generally has highest rate.
| | . ! "Final Attempt Letter" started
* This research examines trends in monthly response rates for 2005-2017 by mode. | i : :
yresp y ; . e o CATI: January generally has the highest rate.
50 i More self-responders Stickers" . . .
Reduced Respondent Burden | fnot encouraged to respond via Interen, o CAPI: Highest rates typically in March through June.
MethOdOIogy % Reduction of total calls allowed E ) el to ave been responses Reduced Respondent Burden . . .
5 40 ; g mplemented Cap « CATI response rates initially at levels similar to self-response, but have
5 ! ) stopping rule
o ! c
« Used 2005 through 2017 panel ACS paradata at the national level. §30 ; ;T 80 sharply declined since 2012.
- ifi . = Phone Number/Phone Tree Test Cell phone test ! -
* Computed mode-specific response rates as: 3 cpeienad sV | SO | S « CAPI response rates do not show the same degree of monthly peaks as
Welghted number of responses received via mode 20 telephone numbers i March - no month had a higher rate in six of the nine years from 2006 through 2014.
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